GENOA CHARTER TOWNSHIP BOARD
Public Hearing and Regular Meeting
March 17", 2008

6:30 p.m.
AGENDA
Call to Order
Pledge of Allegiance
Call to the Public

Approval of Consent Agenda:

1.Payment of Bills

2.Approval of Minutes: 3-03-08

Approval of Regular Agenda:
3.Request for approval of Budgets related to Genoa Charter Township for fiscal 2008/09.

Call to the public

Disposition of Salaries for Elected Officials

Disposition of General Fund Budget

Disposition of the Liquor Law Fund #212

Funds: Future Road Improvements #261, Road Lake Improvement
Advances#264, Parks and Recreation #270, Buildings and Grounds #271,
DPW Utility Fund #503 and Fire fund #262.

F. Disposition of Debt Service Funds: Funds#854 thru #876.

MO 0w

4.Request for approval to transfer ownership of a 2007 Resort Class C Licenses business,
(issued under MCL 436.1531 (2), located at 3949 E. Grand River, Howell, MI 48843,
Genoa Charter Township, Livingston County, from Applebee’s of Michigan, Inc. to
Applebee’s Restaurants Mid-Atlantic LLC (a Delaware Limited Liability Company).

5.Request for determination of 779 S. Hacker as an unsafe structure.
Correspondence

Member Discussion
Adjournment



r CHECK REGISTERS FOR TOWNSHIP BOARD MEETING

[ DATE: March 17, 2008

TOWNSHIP GENERAL EXPENSES; Thru March 17, 2008
March 7, 2008 Bi-Weekly Payroll
OPERATING EXPENSES: Thru March 17, 2008

TOTAL:

Board Packel.xls

$177,316.72
$30,475.70
$270,506.30

$ 47829872

3/11/2008AW



Township of Genoa

User: angie

Accounts Payable

Checks by Date - Summary by Check Number

Check Number Veador No Vendor Name

23836
23837
23840
23841
23842
23844
23845
23846
23847
23848
23849
23850
23851
23852
23853
23854
23855
23856
23857
23858
23859
23860
23861
23862
23863
238064
23865
23866
23867
23868
23869

GENOATWPGenoz Twp Tax Fund

Administ  Total Administrative Services
Equitabl Equivest Unit Annuity Lock Box
ESTRADA Dave Bstrada

SPRINGBR Springbrook Software

US POSTA  US Postal Service

LivCTrea  Livingston County Treasurer
BLUE CRO Blue Cross & Blue Shield Of Mi
BUS IMAG Business Imaging Group
CAVALIER Cavalier Telephone
CONSUMERConsumers Energy

COOPERST Cooper's Turf Management LLC
CRAMPTONCrampton Electric Co., Inc.
DTE ENER DTE Energy

BIT EIT Title

GANNETT Gannett Michigan Newspapers
GENOAUTI Genoa Township Utility Fund
Hanus Carol Hanus

HEIKKINE Heikkinen Law Firm

IBEC COM IBEC, Inc.

LANGWOR TLangworthy Strader Leblane
MASTER M Master Media Supply

Miller C Miller,Canf, Paddock,&Stone PLC

MPA Lawrence R, Heslip
NWENERGYNorthwest Energy
Perfect Perfect Maintenance Cleaning

PRINTING Printing Systems
SRCMAA S.ECMAA.

USA BLUE USA Bluebook
WASTE MA Waste Management
LOWES Lowe's

Check _Date
03/04/2008
03/07/2008
03/07/2008
03/04/2008
03/05/2008
03/10/2008
03/10/2008
03/11/2008
63/11/2608
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
(3/11/2008
03/11/2008
03/11/2008
03/11/2008
03/11/2008
63/17/2008

Report Total:

Printed: 03/11/2008 1538
Summary

Check Ameunt
90.00
357.67
620.00
1,400.00
7,200.00
142.91
33,803.74
16,689.71
43.95
21.24
776.37
4,545.00
343,58
537.91
2,100.00
664.20
528.40
259.96
30.00
150.00
2,814.84
693.52
28,006.73
2,466.00
682.99
738.00
212.54
30.00
261.67
69,968.00
1,137.79

177,316.72

Page 1



Employee Name

Adam Van Tassell
Amy Ruthig
Angela Williams
Barb Kries
Carol Hanus
Dave Estrada

Deborah Rojewski

Genoa Township
Greg Tatara
H.J. Mortensen
Judith Smith
Karen J. Saari
Kelly VanMarter
Laura Mroczka
Mary Krencicki
Michael Archinal
Renee Gray
Robin Hunt
Susan Sither

Tammy Lindberg

Total Deposit

First National

Direct Deposit

March 7,2008
Bi-Weekly Payroll

Debit Amount Credit Amount
$955.59
$955.08
$720.58
$917.77

$1,176.68
$910.78

$2,170.87

$21,031.63
$2,199.48
$0.00
$1,033.44
$859.05
$1,899.34
$1,219.09
$687.73
$2,386.41
$857.05
$1,186.73
$0.00

$895.96

$21,031.63

EFT #:
INTERNET:
CHECK BOOK:




Accounts Payable
Computer Check Register

Eser: sue
Printed: 03/03/2008 - 11:41
Bank Account: 101CH

Check Vendor No Vendor Name Date Invoice No Amount
23837 Administ Total Administrative Services 03/07/2008
357.67
Check 23837 Total: 357.67
9480 ARTNA LI  Aetna Life Insurance & Annuity  03/07/2008
25.00
Check 9480 Total; 25.00
9481 EFT-FED EFT- Federal Payroll Tax 03/07/2008
3,374.18
1,802.11
1,802.11
421.46
421.46
Check 9481 Total: 7,821.32
9482 EFT-PENS  EFT- Payroll Pens Ln Pyts 03/07/2008
620.08
Check 9482 Total: 620.08
23838 Equitabl Equivest Unit Annuity Lock Box ~ 03/07/2008
620.00
Check 23838 Tofal: 620.00
9483 FIRSTNA  First National Bank 03/07/2008
275.00
2,125.00
18,631.63

Page i



Check 9483 Total:

Report Total:

21,031.63

30,475.70

Page
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3:44 PM #592 OAK POINTE WATER/SEWER FUND

03/11/08 .
Payment of Bills
March 1 - 11, 2008
Type Date Num Name Merno ~ Amount
Check 03/04/2008 953 AT&T 02/22/08 - 03/21/08 -106.83
Check 03/04/2008 §54 ALEXANDER CHEMICAL CORPORATION Sodium Mydochlorite i 302,27
Check 03/04/2008 955 BRIGHTON ANALYTICAL LLC lab costs "7 -588.00
Check 03/04/2608 956 CONSUMERS ENERGY 01/25/08 - 0222108 -1,691.52
Check 03/04/2008 Q57 DUBOIS COOPER ASSOCIATES INCORPORATED -9,000.00
Check 03/04/2008 958 NORTHWEST PIPE AND SUPPLY, INC. supplies -7.53
Check 03/04/2008 859 {ISA Bluebook supplies -163.95
Check 03/04/2008 960 WASTE MANAGEMENT -8z.62 -
Check 03/04/2008 061 DTE ENERGY 01/28/08 - 02/27/08 422.47
Check 03/04/2008 962 ATET 02/19/08 - 03/18/08 -75.52
Check 03/14/2008 863 CEl blower moior -260,00
Check 03/11/2008 964 DTE ENERGY 01/31/08 TG G3/01/08 -7,785.81
Check 03/11/2008 965 HACH Company INV#5613945 92.95
TOTAL -21,879.27
Oak Pointe $21,879.27
Oak Pointe-Capitat improvement $0.00
{.ake Edgewood $5,627.03
Fine Creek $6.00
GRAND TOTAL $27,506.30
3:44 PM #592 OAK POINTE WATER/SEWER FUND
03/11/08 "
Payment of Bills
March 1 - 11, 2008
Type Date Num Name Memo Account Spiit Amount
No Checks Issued
3:41 PM #593 LAKE EDGEWOOD W/S FUND
03/11/08 .
Payment of Bills
March 1 - 11, 2008
Type Date Num Name Memo Amount
Check 03/04/2008 1270 Brighton Analytical L.L.C. lab costs -57.00
Check 03/04/2008 1271 Consumers Energy Gas Service-01/05/08-02/01/G8 -492.02
Check 03/04/2008 1272 DTE Energy Electric Service 12/28/2007-01/31/2008 -604.63
Check 03/11/2008 1273 Consumers Energy Gas Service-02/02/ to 03/01/08 -518.55
Check 03/11/2008 1274 DTE Energy Electric Service 01/31 to 02/28/08 -2,958.03
Check 03711/2008 1275 PVS NOLWOOD CHEMICALS, INC Alurminurn Sulfrate INV#253101 -986.80
TOTAL -5,627.03
3:40 PM #595 PINE CREEK W/S FUND
03/11/08 '
Payment of Bills
March 1 - 11, 2008
Type Date Num Name Memo Account Split Amount

No Checks Issued



GENOA CHARTER TOWNSHIP BOARD
Regular Meeting
March 3", 2008

MINUTES

Supervisor McCririe called the regular meeting of the Genoa Charter Township Board to order at
6:30 p.m. The Pledge of Allegiance was then said. The following persons were present
constituting a quorum for the transaction of business: Gary McCririe, Paulette Skolarus, Robin
Hunt, Todd Smith, Jean Ledford, Steve Wildman and Jim Mortensen. Also present were
Township Manager Michael Archinal and two persons in the audience. '

A Call to the Public was made with McCririe introducing Bill Rogers as a candidate for the 66"
House of Representatives seat in Michigan.

Approval of Consent Agenda;

Moved by Ledford, supported by Smith, to approve the consent agenda with the moving of item
three concerning Springbook Software to the regular agenda for discussion. The motion carried
unanimously.

1. Payment of bills
2. Approval of Minutes: 2-18-08

3. Request for approval to adjust the Severn Trent contract annual compensation amount
by the April CPI, to add an additional wastewater operator position to be shared amongst
the various facilities, to provide funds for training, and to adjust the term of the contract
through April 2011

4. Request to set a hearing for March 17®, 2008 at 6:30 p.m. to determine a structure
located at 779 S. Hacker as unsafe.

Approval of Regular Agenda:
Moved by Hunt, supported by Ledford, to approve the regular agenda with the addition of

consideration of the Springbrook petition. The motion carried unanimously.

5. Request for approval to enter into a contract with Springbrook Software for Online
Payment Services.

Moved by Wildman, supported by Mortensen, to approve the software purchase at 2 cost of
$10,800.00 with an annual maintenance fee of $1,440.00. The motion carried unanimously.

6. Continuing discussion of the General Fund Budgets for fiscal year 2008/2009.
Budgets for the next fiscal year were discussed with no action taken by the board.

7. Request for approval of an amendment to the budget for fiscal year 2007/2008 as
recommended by Ken Palka. (Please review information from previous packet)

Moved by Skolarus, supported by Ledford, to approve the amendment for the budgets related to
Genoa Charter Township as recommended by the township auditor. The motion carried
unanimously.



GENOA CHARTER TOWNSHIP - Regular Meeting — March 3, 2008

8. Request for approval of a special use application, impact assessment, and site plan for a
proposed drive-thru pharmacy for the existing Meijer’s located at 3883 E. Grand River
Howell, petitioned by Meijer Inc.
A. Disposition of Special Use Permit.
Moved by Smith, supported by Ledford, to approve the Special Use Permit with the following
conditions:

1. The drive through shall only be used for the receipt and dispensing of prescription

pharmaceutical products;

2. The special use is consistent with Section 19.03 of the Township Ordinance.

The motion carried unanimously.

B. Disposition of Impact assessment (dated 2-22-08).

Moved by Skolarus, supported by Wildman, to approve the impact assessment with the condition
that language be added stating that only prescrlption pharmacy products will be requested and
dispensed through the drive through.

C. Disposition of Site Plan (dated 2-22-08). '
Moved by Ledford, supported by Smith, to approve the site plan with the following conditions:

1. The westernmost gate to the garden center will be closed;

2. Building material and colors will match the existing building;

3. The 8-foot wide concrete sidewalk along Grand River will be instalied by Genoa
Township as part of a larger project in Spring 2008. The petitioner will escrow an
amount as determined by the Township Engineer for the cost of said sidewalk prior to
Land Use Permit issuance.

4. An easement for the sidewalk along Grand River Avenue will be granted to the Township
prior to land use permit.

5. Separate sign permits will be required consistent with Township Ordinances.

The motion carried unanimously.

It was the consensus of the board to have the Township Manager consider possible ways to
enhance the Township status with regard to enfrance signs and possible signs on the water towers.

The regular meeting of the Genoa Charter Township Board was adjourned at 7:00 p.m.

o4
)) fa‘*/(” L d( f ‘::-.._ ; ’i-f/‘\
Paulette A. Skolarus .
Genoa Charter Township Clerk

(Press/argus 03/14/08)



CHARTER TOWNSHIP OF GENOA
PROPOSED AMENDED BUDGETS FOR THE
YEAR ENDING MARCH 31, 2008
PROPOSED BUDGETS FOR THE YEAR

ENDING MARCH 31, 2009

MEETING DATE - 3/17/08
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MEMORANDUM

TO: Township Board

FROM: Michael Archinal 7~ ¢
DATE: 3/14/08

RE: FY 2008/2009 Roads

The Township has typically spent between $250,000 and $300,000 per year on road
improvements. Last year we were attempting to pave Challis/Conrad however, because
of Road Commission, right-of-way and property owner issues this project is not likely to
move forward in the short term. This disappointment, in effect, delayed our road
improvement program by one year.

In addition to Challis/Conrad, last year’s budget included substantial funds for the
purchase of land for a park. Since neither of these projects came to fruition our fund
balance is in an improved position. The FY 2008/2009 budget proposes a “catch-up” to
make up for last year with a $605,000 General Fund transfer for road improvements.

PARDEE/WESTPHAL/BEATTIE

The largest expenditure is for a crushed limestone installation on Pardee, Westphal and
Beattie roads. These roads represent 2.5 miles of contiguous improvement which will
make grading operations easier for the Road Commission. Having consistent material on
adjacent roads is therefore beneficial. These roads are also of a type that will not have to
be paved for a very long time. Crushed limestone creates a very durable driving surface.
It does not however make a very good base for paving. We have a quote from Fonson
Construction for $266,000. Based on conversations with the LCRC I am recommending
adding $24,000 to this amount to provide for additional material and drainage
improvements.

BRIGHTON ROAD

Brighton Road west of Chilson was paved approximately 15 years ago and has failed,
especially in the area immediately west of the railroad tracks. This is a project very
similar to Crooked Lake Road in which the Township paid for the existing paved surface
to be crushed, reshaped and paved. We have received numerous complaints from our
residents on this stretch of asphalt as it serves a large portion of our southwestern
subdivisions. The Engineer’s opinion of probable cost is $140,000.

SUBDIVISION CRACKSEALING

A new wrinkle to this year’s program is subdivision crack sealing. You may recall that
several months ago you commissioned a study to rate our subdivision roads. The study
rated our roads from 10 to 1 with 10 being the best. The results of this study follow this
report. Through private development and Special Assessment Districts we have a large
number of roads that are fairly new and in fairly good shape. These roads represent a



huge investment and a huge future expense if they are not properly maintained. Roads
with ratings of 7 or higher can receive benefit from hot rubber overbanding a.k.a. crack
sealing. Lower rated pavement sections require sealcoating or resurfacing and are much
more expensive. This program recommends treatment to those pavements that can have
their useful life extended through relatively inexpensive cracksealing. In addition to
responsible infrastructure management this treatment allows for a large number of
subdivisions to receive improvement. $127,000 of cracksealing is proposed for the
attached roads. Irecommend that we continue an aggressive cracksealing program in the
future.

PARDEE LAKE ROAD DRAINAGE

A private 4” drain tile that used to convey water off of Coon Lake Road near Pardee Lake
Road was damaged or removed last year. It is unclear who the responsible party is.
Properties in the area and Coon Lake Road are receiving significant flooding. Typically
the Road Commission the Drain Commission and the Township would work together to
form a drainage district to address the problem. The Township portion of such a district
is usually 25%. The Road Commission plans to directionally drill a new pipe to drain
this area. The estimated cost is $36,000. Because of the soft costs associated with
establishing a district this type of low cost project is not a good candidate for a district.
The budget includes an $18,000 contribution for this improvement.

WHITEHORSE DRIVE

Whitehorse Drive has proved to be my magnum opus. Among the laundry list of things
the LCRC has required prior to accepting this road is improvement to the existing paved
portion adjacent to Gold’s Gym. We are actually getting closer to finalizing LCRC
acceptance. This budget includes $30,000 for this improvement.

CONCLUSION

All in all this year represents an aggressive schedule that will provide direct and tangible
benefits to our constituents. They also represent projects that I am confident we can
accomplish without obstruction from other parties. I was frankly disappointed with our
inability to deliver on Challis/Conrad. I am excited about what this plan includes and
look forward to successfully completing the projects herein.

I will not be in attendance on 3/17/08. I will be on a family vacation and I know this
represents a lot of money. If there is no disagreement with the total amount of $605,000
and if there are specific issues or questions that can not be answered I recommend that
you adopt the budget and table whatever portion is a concern. I can then revise or clarify
the program at a future meeting.



GENOA CHARTER TOWNSHIP
FY 2008/2009 ROAD IMPROVEMENTS

LOCATION PROJECT DESCRIPTION COST
Pardee/Westphal/Beattie Limestone Installation $ 290,000
Brighton Road w. of Chilson  Crush/Reshape/Pave $ 140,000
Russell Cracksealling $ 8,000
Weatherly Cracksealling 3 4,000
Catalpa Cracksealling $ 3,000
Grand Circle Cracksealling $ 4,000
Del-Sher Cracksealling $ 4,000
Kingswood Cracksealling 3 5,000
Brentwood Cracksealling $ 1,000
Brookview Cracksealling $ 5,000
Brookview Ct. Cracksealling $ 2,000
Mt. Brighton Drive Cracksealling $ 8,000
Lime Lake Ct. Cracksealling $ 2,000
Walnut Hills Cracksealling $ 6,000
Urbana Cracksealling $ 2,000
Princeton Cracksealling ] 1,000
Windhaven Cracksealling 5 5,000
Birkenstock Cracksealling $ 5,000
Claiborne Cracksealling $ 4,000
Claiborne Ct. Cracksealling $ 1,000
Cobblestone Cracksealling $ 3,000
Rofling Rock Cracksealling $ 4,000
Aster Cracksealling $ 2,000
Cloverview Cracksealling $ 5,000
Cloverview Ct. Cracksealling $ 1,000
Cagney Cracksealling $ 2,000
Conover Ct. Cracksealling 3 6,000
Willowview Ct. Cracksealling $ 2,000
MacKenzie Ct. Cracksealling 3 2,000
Nicolette Cracksealling $ 2,000
L.akewood Shores Cracksealling $ 17,000
Stillmeadow Cracksealling $ 13,000
Pardee Lake Road Drainage improvement $ 18,000
Whitehorse Sawcut and Qverlay $ 28,000
$ 605,000
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F ON S ON 7 INC. 7644 Whitmore Lake Road, Brighton, MI 48118

She Development / Road Builders / Sawar and Water {810) 231-5188 * Pax (810) 2315404

Date: February 8, 2008

FAX MEMO

Pages including cover sheet: 02

From: Michael S. Fraker

To: Mr. Michae! Archinal — Genoa Township

Ra: 2008 Gravel Road Maintenance — Beattie/Pardee/Westphal Roads
FAX #: 810.227.3420

Mike -

Please find attached a maintenance quote for the above-mentioned project. The quote is based on our
conversations and emails. Some costs savings are available via material substitutions, however they involve
using material that is slightly out of specification. If interested, we can explore those options further as the
project progresses. If you have any guestions or comments, do not hesitate fo contact me in the office or on
my Nextel. Thank you.

Michael S, Fraker
Fonson, Ing,

7644 Whitmore Lake Rocd
Brighton, M1 48116

Office 810.231.5188

Fax 810.231.5404

Nextel 810.217.4529

Email fraker@fonsoninc.com
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2008 Gravel Maintenance - Beattie/Pardee/Westphal Roads

Fonson, Inc.

7644 Whitmore Lake Road
Brighton, Michgian
Confact: Michaei 5. Frakar
Phone: 810.231.5188

Fax: §10.231,5404

Cuote To: (enoa Township Job Name: 2008 Maint, - Beantie/Pardee/Westphal
26171 Dorr Road Date of Plans: No plans
Brighton, MT 48116
Phone: 810.227.5225 Revision Date:
Fax: 810.227.3420
ITEM DESCRIPTION QUANTITY | UNIT | UNITPRICE AMOUNT
10| Mobilization 1.00F LS 1,575.00 1,575.00
20| Traffic Control / Cnet. Signage 100 LS 1,500.00 1,500.00
Grade 2% crown into subgrade/exisiing gravel
roadway.
301 Beattie Subgrade & Crown Prep. 6,600.001 LF 1.00 6,600.00
401 Pardee Subgrade & Crown Prep. 27350601 LF 1.06 2,735 00
307 Westphal Subgrade & Crown Prep, 3802001 LF 1.00 3,802.00
Area bazed on 12’ wide lane with 3° wide agpregare
shoulder (Typical), 14,450 Tons 23A Limestone
Estimated
60| Beattie 6" Agg, Base CIP 22,000.00] SYD 3.65 124,300.00
70) Pardee 6" Age Base CIP 9.117.00) SYD 5.63 §1,511.05
80| Westphal 6" Ags. Bage CIP 12,673.001 8YD 5.65 71,602.45
901 23A Limestone Deliversd 1.00] TON 15.00 1500
100] Minor Restoration 1.00f LS 3.000.00 __3,000.00
GRAND TOTAL $266,640.50
NOTES:

Work not included in the above bid:

Soil Erosion Permit, Permit Fee's, Inspection Fee's, Bonds, Engineering, Construction Staking, Exporting of Soils (except where
noted), Solis or Compacting Testing, Dewatering, Utility Relocation or Abandonment, Remediation Work or Contaminated
Materigl Removal, Sand Backfill, Tree Trimming or Removal, Landscape Plantings, Installation of Franchise Utilities or any

other Hems not listed.

No Work Items Shall Be Implied or Inferred as a resnlt of this Bid Submission.

All items are to remain bundled uniess otherwise discussed,

Two Mobilizations have been included with the base bid. Additional Mobilizations will be charged

Az §750.00.

Page 1 of1



OPINION OF PROBABLE CONSTRUCTION COST

TETRA TECH
.

123 Brighton Lake Road, Suite 203, Brighton, M 48116

Telephone: (810} 220-2112 FAX: (810) 2200094

PROJECT: Brighton Road Between Chilson and Timberview DATE: 3/13/2008
LOCATION: Genoa Township PROJECT NO.
BASIS FOR ESTIMATE: [X]CONCEPTUAL [ ] PRELIMINARY [ ]FINAL ESTIMATOR: T. Humphriss
WORK: Crush, Reshape, and Pave Brighton Road CHECKED BY: G, Markstrom
1100 Linear Feet CURRENT ENR;
ITEM DESCRIPTION QUANT. |UNIT|  UNIT TOTAL "
NO, AMOUNT AMOUNY
1 [Mobllization 1| s $10,000.00 $10,000.00 |
2 Traffic Confrot 1 LS $10,000.00 $10,000.00
3 Pulverize 3,200 sY $2.50 $8,000.00
4 Reshape & Grade 11] Sta $1,800.00 $19,800.00
5 Hot Mix Asphalt - 4-inches total, 2 lifts 710 Tons $65.00 $46,150.00
6 Shoulder - 23A Limesfone 2,200; LF $1.50 $3,300.00
7 Restoration 1 LS $6,000.00 $5,000.00
8 Railroad Crossing Permit/insurance 1 LS $16,000.00 $10,000.00
g
10
11
12 SUBTOTAL $112,000,080 "
13 Contingencies {10%) $11,200.00
14 Adminsiration, Engineering, Legal {15%) $18,800.00
15
16
17
18
19
20
21
22
23
24
L. TOTAL CONSTRU%N COST T $140,000.00

JAMPS_FORM\apinprobcosi-br.xis

Page 1 of 1
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EST. CRACK SEALING COSTS FOR ROADS WITH

RATING OF 8
Street Limits Cost
Alicann Rd $2,000
Anchor Ln $2,000
Arbor Bay Ct $3,000
Arbor Bay Dr $6,000
Aster Bivd Willow View o Abbington $2,000
Brentwood Dr $1,000
Brookview Dr $5,000
Cagney Ln $2,000
Catalpa Dr $3,000
Clarborne $4,000
Clarbomne Ct $1,000
Clifiord Rd Brighton to Conrad $6,000
Clifford Rd Fitbert to dead end $7,000
Cloverview Ct $1,000
Cobblestone $3,000
Crooked Stick Ct $3,000
Dillon Holly to Magnolia $1,000
Filbert Dr $5,000
Foraest Way $5,000
Hidden Pines Forrest way fo River Ridge $2,000
Highcrest Dr $9,000
Kingswood $5,000
Lawson Dr South of Grand River 33,000
Mackenzie Ct New Haven to Still Meadow $2,000
Mecdonald Ct $1,000
Natanna Dr Snowden to Stillriver $2,000
Nicolette Dr $2,000
River Ridge Ln Bauer to Hidden Pines $4,000
Rolling Rock Dr $4,000
Sandy Shr $2,000
Snowden Bivd $2,000
Snowden Ln $8,000
Stillriver Dr Natanna to dead end $3,000
Stration Ln $2,000
| Sugar Bush Dr $4,000
Walnut Hills $6,000
Wyndam Ln Cunningham Lake Rd to township limits $6,000




EST. CRACK SEALING COSTS FOR ROADS WITH

RATING OF 7
Street Limits Cost
Birkenstock $5,000
Brighton Ct $3,000
Brookview Ct $2,000
Cedarknoll $3,000
Chippewa Dr Cheyenne to Cherokee Bend $4,000
Cloverview 100" North of Brookston to Cagney $5,000
Columbine CT $3,000
Conover Ct $6,000
Edinburgh Dr $7,000
Eagert P Mountain to subdivision $2,000
Hidden Pine Cl $9,000
Hidden Pines River Ridge to Lake Forest $4,000
High Haven Dr North side $2,000
Holly $2,000
Homestead Dr St. Andrew fo dead end $18,000
Honor Way $10,000
Honors BIf $1,000
Honors Trece $1,000
Hubert Rd $5,600
Kipling Cir $18,000
L.akewood Shores Dr $17.000
Laurel $2,000
Lime Lake Ct $2,000
Mackenzie Ct Still Meadow to Dead end $2,000
Magnolia $2,000
Meadowview Dr Westdale to Earl Lake $7,000
Mount Brighton Dr $8,000
Qzk Creek 34,000
Oakbiluff Ct $3,000
Old Carriage Trl $8,000
Old Hickory Dr Dead end to Tall Oak $6,000
Ramblewood Ct $3,000
River Ridge Ct $1,000
River Ridge Ln Hidden Pines to Forest Way $7,000
Russell Dr $8,000
Skyview Dr $3,000
Srping Trace Rd $7,000
Still Meadow Dr $13,000
Timberbend Dr $15,000
Victory Dr $12,000
Wagon Dr $4,000
Woeatherly Rd $4,000
Willow View Ct $2,000
Windhaven 200" from Birkenstock to Spring Trace Rd $5,000
Woodhili Dr North Side $2,000
Wyndam Ln River Ridge to Cunningham Lake Rd $5,000




EST. SEALCOAT COSTS FOR ROADS WITH

RATING OF 6
Street Limits Cost
Apple Blossom Dr $20,000
Cherokee Bend Dr $114,000
Chippewa Dr Cheyenne to Menominee $31,000
Twin Beach $44,000
Clifford Rd Conrad fo Filbert $35,000
Debora Dr $02 000
Dillon Magnolia to Laurel $10,000
Eastdale $37,000
Green Meadow North side $9,000
Lake Forest Blvd Between Hidden Pine $30,000
Lawson Dr North of Grand River $54,000
Milroy Ln $44,000
Mountain Dr $183,000
Mystic Lake Dr $89,000
Qld Hickory Dr Tall Oak to Brighton Road $34,000
Pine Hili Cir $51,000
Timberview Dr $72,000
Westdale $28,000
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Michigan Department of Labor & Economic Growth | R MLCC USE LY
MICHIGAN LIQUOR CONTROL COMMISSION (MLCC) FOR MLCC USE ONLY
7150 Harris Prive, P.O. Box 30005
Lansing, Michigan 48909-7505

Request ID # _434558.

Business ID# 203817

LOCAL APPROVAL NOTICE

[Authorized by MCL 436.1501])

February 8, 2008

TO: GENOA CHARTER TOWNSHIP
2911 DORR ROAD
BRIGHTON, Mi 48116-0436

APPLICANT: APPLEBEE'S RESTAURANTS MID-ATLANTIC LLC
(A DELAWARE LIMITED LIABILITY COMPANY)

Home Address and Telephone No. or Contact Address and Telephone No.:

MEMBER:

APPLEBEE'S ENTERPRISES, LLC (A DELAWARE LIMITED LIABILITY COMPANY)
2711 CENTERVILLE ROAD, SUITE 400, WILMINGTON, DE 19808

(CONTACT CARIN L. STUTZ 302-636-5401) . . - . =~ -

ATTORNEY SCOTT D. EDWARDS (248-816-3205) & PATRICK HOWE (248-816-3175) (BOTH)
(CARLIN, EDWARDS, BROWN & HOWE, PLLC) 2855 COOLIDGE HIGHWAY, SUITE 203, TROY,
MI 48084)

The MLCC cannot consider the approval of an application for a new or transfer of an on-premises
license without the approval of the local legislative body pursuant to the provisions of MCL 436.1501
of the Liquor Control Code of 1998. For your information, local legisiative body
approval is also required for DANCE, ENTERTAINMENT, DANCE-ENTERTAINMENT AND
TOPLESS ACTIVITY PERMITS AND FOR OFFICIAL PERMITS FOR EXTENDED HOURS FOR
DANCE AND/OR ENTERTAINMENT pursuant to the provisions of MCL 436.1916 of the Liquor
Control Code of 1898,

For your convenience a resolution form is enclosed that includes a description of the licensing
application requiring consideration of the local legislative body. The clerk should complete the
resolution certifying that your decision of approval or disapproval of the application was made at an
official meeting. Please return the completed resolution to the MLCC as soon as possible.

If you have any questions, please contact the On-Premises Section of the Licensing Division as (517)
364-4634.

PLEASE COMPLETE ENCLOSED RESOLUTION AND RETURN
TO THE LIQUOR CONTROL COMMISSION AT ABOVE ADDRESS

rim



Request ID # 434555

RESOLUTION
Ata meeting of the
(Regular or Special) (Township Board, City or Village Council)
called to order by on at P.M.
The following resolution was offered:
Moved by and supported by

That the request to TRANSFER OWNERSHIP OF 2007 RESORT CLASS C LICENSED BUSINESS, {ISSUED UNDER
MCL 436.1531(2), LOCATED AT 3949 E. GRAND RIVER, HOWELL, MICHIGAN 48843, GENOA TOWNSHIP,
LIVINGSTON COUNTY, FROM APPLEBEE’S OF MICHIGAN, INC. TO APPLEBEE’S RESTAURANTS MID-ATLANTIC
ILC {A DELAWARE LIMITED LIABILITY COMPANY.

be considered for

(Approval or Disapproval)

APPROVAL DISAPPRCVAL
Yeas: Yeas:
Nays: Nays:
Absent: Absent:

It is the consensus of this legistative body that the application be:

for iIssuance

(Recommended or Not Recommended)
State of Michigan )

County of )

| hereby certify that the foregoing is a true and complete copy of a resolution offered and

adopted by the ata
(Township Board, City or Village Council} {Regular or Special)
meeting held on
(Date)
(Sighed)
(Township, City or Village Clerk}
SEAL
(Mailing address of Township, City or Village)
LE-1305 (Rev. 08/2008) The Depariment of |.abor & Economic Growth will not discriminate aganst any individual or group because of race, sex, eligion, age,
Authority; MCL 436.1501 national origin, calor, marital status, disability, or political Lefiefs. If you need help with reading, writing, hearing, etc., under the Americans
Completion, Mandatory with Disabifites Act, you may make your needs known to this agency.
Penaity: No License




Michigas Department of Labor & Economic Growth

' LCC N
MICHIGAN LIQUOR CONTROL COMMISSION (MLCC) FOR MLGG USE ORLY
7150 Harris Drive, P.O. Box 30005 A34555
Lansing, Michigan 48900-7505 Request ID #

Business ID# 203817
LOCAL APPROVAL NOTICE

[Authorized by MCL. 436,1501]

February 8, 2008

TO:. GENOA CHARTER TOWNSHIP
2911 DORR ROAD
BRIGHTON, Ml 48116-9436

APPLICANT: APPLEBEE'S RESTAURANTS MID-ATLANTIC LLC
(A DELAWARE LIMITED LIABILITY COMPANY)

Home Address and Telephone No. or Contact Address and Telephone No.:

MEMBER:

APPLEBEE'S ENTERPRISES, LLC (A DELAWARE LIMITED LIABILITY COMPANY)
2711 CENTERVILLE ROAD, SUITE 400, WILMINGTON, DE 19808

(CONTACT CARIN L. STUTZ 302-636-5401)

ATTORNEY SCOTT D. EDWARDS (248-816-3205) & PATRICK HOWE (248-816-3175) (BOTH)

(CARLIN, EDWARDS, BROWN & HOWE, PLLC) 2855 COOLIDGE HIGHWAY, SUITE 203, TROY,
Mi 48084)

The MLCC cannot consider the approval of an application for a new or transfer of an on-premises
license without the approval of the local legislative body pursuant to the provisions of MCL 436.1501
of the Liquor Control Code of 1988 For your information, local legislative body
approval is also required for DANCE, ENTERTAINMENT, DANCE-ENTERTAINMENT AND
TOPLESS ACTIVITY PERMITS AND FOR OFFICIAL PERMITS FOR EXTENDED HOURS FOR
DANCE AND/OR ENTERTAINMENT pursuant to the provisions of MCL 436.1916 of the Liquor
Control Code of 1998.

For your convenience a resolution form is enclosed that includes a description of the licensing
application requiring consideration of the local legislative body. The clerk should complete the
resolution certifying that your decision of approval or disapproval of the application was made at an
official meeting. Please return the completed resolution to the ML.CC as soon as possible.

If you have any questions, please contact the On-Premises Section of the Licensing Division as (517)
364-4634.

PLEASE COMPLETE ENCLOSED RESOLUTION AND RETURN
TO THE LIQUOR CONTROL COMMISSION AT ABOVE ADDRESS

rim




Ata

Request ID # 434555

RESOLUTION

meeting of the

{Regular or Spacial)

called to order by

{Township Board, City or Village Council)

on at P.M.

The foliowing resolution was offered:

Moved by

and supported by

That the request to TRANSFER OWNERSHIP OF 2007 RESORT CLASS C LICENSED BUSINESS, (ISSUED UNDER
MCL. 436.1531(2), LOCATED AT 3949 E. GRAND RIVER, HOWELL, MICHIGAN 48843, GENOA TOWNSHIP,
LIVINGSTON COUNTY, FROM APPLEBEE’S OF MICHIGAN, INC. TO APPLEBEE’S RESTAURANTS MID-ATLANTIC
LLC (A DELAWARE LIMiTED LIABILITY COMPANY.,

be considered for

(Approval or Disapproval)

APPROVAIL DISAPPROVAL
Yeas! Yeas:
Nays: Nays:
Absent: Absent:

It is the consensus of this legislative body that the application be:

for issuance

{Recommended or Not Recommended)

State of Michigan }

County of )

| hereby certify that the foregoing is a frue and complete copy of a resolution offered and

adopted by the

ata

{Township Board, City or Village Council) {Regular or Special)

meeting held on

(Date)

SEAL

(Signed)

{Township, City or Village Clerk)

(Mailing address of Township, City or Village)

LC-1305 (Rev, 0812006)
Authority: MCL. 436.4504
Comptetion; Mandatory
Penally: No License

The Department of Labor & Econemic Growlh will not discriminate against any individual or group because of race, sex, religion, age,
national origin, color, marita! status, disability, or poltica! beliefs. ¥ you need help with reading, writing, hearing, ete,, under the Americans
with Disabiliies Act, you may make your neads known to this agency.




Carlin, Edwards, Brown & Howe, PLLC

Attorneys & Counselors at Law

2855 Coolidge Hwy., Suite 203 Lansing Michigan
John B. Carlin, Jr. Troy, Michigan 48084 691{3-‘5?- I;; E;wy igg:fm
Scott D. Edwards P. (248) 816-5000 T 17y 21 8636
Michael J. Brown F. (248) 816-5115 F. (517) 321-4642
J. Patrick Howe www.cebhlaw.com Northern Michigan
213 Bast Main 5t., 2~ Floor
Gaylord, Michigan 49735

P. {959} 688-5946
F. {989} 688-5001

February 27, 2008

VIA EMAIL polly@genoa.org
Ms. Polly Skolarus, Clerk
Genoa Township

2911 Dorr Road

Brighton, MI 48116

Re: Applebee’s Restaurants Mid-Atlantic, LLC
Liquor License Transfer

Dear Ms. Skolarus:

This letter will confirm the information I relayed to you during our telephone
conversation of Wednesday, February 27, 2008, during which we discussed the pending liguor
license transfer.

The transfer is from the current Licensee, Applebee’s of Michigan, Inc., to Applebee’s
Restaurants Mid-Atlantic, LLC. Both of these companies are subsidiaries of Applebee’s
International, Inc.

The license is remaining at the same location. There will be no change in operations,
menus ot in the name of the restaurant. This transfer is occurring on 64 Applebee’s restaurants in
the State of Michigan. There is no consideration involved as it is simply an internal transfer.

If after your review of this letier you have any questions or require additional
information, please feel free to contact me.

It was a pleasure speaking with you on this matter. If you have any questions as always,
please do not hesitate to contact me.

Very truly yours,

CARLIN, EDWARDS, BROWN & HOWE, PLLC

"Scott Fdwards
Direct Dial: (248) 816-3205
E-Mail: sedwards@cebhlaw.com




Memoxandum

TO: Genoa Township Board
FROM: Adam VanTassell, Code Enforcement

RE: Public Hearing on an unsafe structure located at 779 S, Hacker Road

DATE: March 17, 2008

The Township Staff has pursued complaints of an unsafe structure at 779 S. Hacker Road.
Applying the Unsafe Structure Ordinance, the proper notification and hearings have been
held to insure compliance with the Township code and have the owner render the
structure safe. The Building Official has inspected the building and found it to be unsafe.
Per the Unsafe Structure Ordinance, this matter is before you to decide on order by the
Building Official that the structure should be demolished. The Township Board may vote
to approve or modify the order thereby giving the owner 60 days to comply or disapprove
the order and end the Unsafe Structures process for 779 S. Hacker Road.



February 14, 2008

Adam VanTassell -

Genoa Township Code Enforcement, Zoning Officer
2911 Dorr Road

Brighton MI 48116

Re: Recommendation for Demolition of the Barn Structure at 779 S, Hacker Road
Dear Mr. VanTassell,

1 appreciated the opportunity to meet with you and Mr. Griffin on February 11, 2008 to
discuss the property inspection report for the dilapidated outbuilding structure at 779 S.
Hacker Rd. ' -

At that meeting, Mr. Griffin had indicated a desire to rebuild the existing building as
opposed to removing the structure and building a new one. Mr. Griffin stated that the
support poles, referred to in my inspection report as untreated, are treated, contrary to my
inspection report. The 2003 Michigan Residential Code, section 402.1.2 requires that all
lumber used in foundations must be treated in accordance with American Wood
Preservers Association and have retention of preservative of 0.60. Mr. Griffin indicated
these poles are in fact creosote treated telephone poles. These poles do not meet the
minimum requirements of the 2003 Michigan Building Code and are not designed to
carry the weight of buildings. Although these poles are still somewhat upright, these
support poles and the walls they support show signs of significant movement and rot. To
properly rebuild this structure these poles would have to be replaced along with the
concrete footings that support them. Essentially, there is no reusable building elements
left of this structure.

It is my recommendation that this structure be demolished in its entirety. If you have
questions or comments, I can be reached at 810-225-9254.

Sincerely,

City of Brighton Building Official
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December 12, 2007 DEC 18 RECT

RECEIVED

Adam VanTassell

Genoa Township Code Enforcement, Zoning Officer
2911 Dorr Road

Brighton MI 48116

Re: Property Inspection at 779 S. Hacker Road
Dear Mr. VanTassell,

On November 15, 2007, I inspected the building located at the rear of the property at 779
S. Hacker Rd, Brighton, Michigan. This building is a wood, pole-barn type structure with
corrugated metal siding attached to the walls and roof. It appears unlikely that this
building has ever met the minimum requirements of the Michigan Building Code.

This structure was originally supported by untreated support posts which are currently
rotting off at the base grade level. Many of the building components appear to be
constructed from previously used materials. The span of support posts in relation to the
spacing of support beams exceed the length allowed by code. The roof trusses appear to
be previously used and have been modified to fit this structure.

At this time, the building has partially collapsed due to poor construction, deterioration,
water infiltration, and the lack of maintenance. Only partial sections of the exterior walls
and roof remain intact. Most of the untreated wood components have been exposed to the
elements for extended amounts of time and are severely decayed. It is my opinion that
this building exceeds the criteria for a dangerous building as described in the Genoa
Township Abandoned and Dangerous Building Ordinance #021693. This building
exceeds 9 of 10 conditions of subsections a through i of this ordinance as detailed below.

Ordinance #021693, Section 1.0 Title: This ordinance shall be known and cited as the
Genoa Township Abandoned and Dangerous Building Ordinance, and it shall be
sufficient to any action for enforcement of the provisions hereof fo define the same by
such title and reference to the number hereof.

Section 2.0 Dangerous Building and Causes Thereof:
“Dangerous building” means a building or structure that has one or more of the
Jollowing defects or is in one or more of the following conditions.

a. Ordinance: A door, aisle, passageway, stairway or other means of exit does not
conform to the approved building code adopted by Livingston County

Response: The doors, isles and passageways do not conform to the
approved building code adopted by Livingston County.



b. Ordinance: A portion of the building or structure is damaged by fire, wind, flood
or other cause so that the structural strength or stability of the building or
structure is appreciably less than it was before the catasirophe and does not meet
the minimum requirements of the act or a building code adopted by Livingston
County for a new building or structure, purpose, or location.

Response: Portions of the building are damaged from decay so that the
structural strength and stability of the building is appreciably less than
before the damage and the structure does not meet the minimum
requirements of the adopted building code adopted by Livingston County.

c. Ordinance: A part of the building or structure is likely fo fall, become detached
or dislodged, or collapse and injure persons or parts or damage property.

Response: Parts of this building have collapsed. Others areas are currently
collapsing or are in danger of imminent collapse. The structure presents a
substantial safety and property damage risk.

d. Ordinance: A portion of the building or structure has settled to such an extent
that wall or other structural portions of the building or structure have materially
less resistance to wind than is required in the case of new construction by this
ordinance or a building code adopted by Livingston County.

Response: The building has settled and sections have collapsed. With
sections of the roof missing, the remaining walls and structure have
materially less wind resistance as required by the current building code
adopted by Livingston County.

e. Ordinance: The building or structure, or a part of the building or structure,
because of dilapidation, deterioration, decay, faulty construction or the removal
or movement of some portion of the ground necessary for the support, or for other
reason, is likely to partially or completely collapse, or some portion of the
Jfoundation or underpinning of the building or structure is likely fo fall or give
way.

Response: The building or structure has already partially collapsed. The
remaining building is also likely to collapse because of dilapidation,
deterioration, decay and faulty construction. The remaining support posts
are leaning. The bases of these remaining support posts have substantial
rot and decay. There does not appear to be a concrete foundation support
for these posts.

/. Ordinance: The building, structure, or part of the building or structure is
manifestly unsafe for the purpose of which it is used.



Response: The building structure is unsafe for its intended purpose. There
are vehicles and materials currently stored in this structure which have
been damaged and buried by the collapsed building materials and
structure.

g Ordinance: The building or structure is damaged by wind, fire or flood, or is
dilapidated or deteriorated and becomes an attractive nuisance to children who
might play in the building or structure to their danger, or becomes a harbor for
vagrants, criminal, or immoral persons, or enables persons 1o resort to the
building or structure for committing a nuisance or unlawful or immoral act.

Response: The building has is damaged, dilapidated, deteriorated and has
become an attractive nuisance.

i. Ordinance: 4 building or structure is vacant, dilapidated, and open at door or
window, leaving the interior of the building exposed to the elements or accessible
fo entrance by trespassers.

Response: The structure is vacant and dilapidated. Much of the roof and
walls have collapsed leaving the interior of the building and its contents,
exposed to the elements and accessible to trespassers.

Pictures have been included at the end of this report to support my inspection findings.
Feel free to contact me with any questions or comments. I can be reached during office
hours at 810-225-9254 or anytime on my cell at 517-861-6372,

Sincerely,

em— e

D
- ijﬂ;ﬂ//ﬂ*
(4’ g

/I im Rowell

City of Brighton Building Official

Attachments
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STATE OF MICHIGAN
BEFORE THE MICHIGAN PUBLIC SERVICE COMMISSION

AMENDED NOTICE OF HEARING
FOR THE ELECTRIC DELIVERY AND SUPPLY CUSTOMERS OF
THE DETROIT EDISON COMPANY

CASE NO. U-15244

The Detroit Edison Company may increase its rates and amend its rate schedules and rules
governing the distribution and supply of electric energy, and has requested miscellaneous
accounting authority. These and other requests may be implemented if the Michigan Public
Service Commission approves its request.

A TYPICAL RESIDENTIAL CUSTOMER USING SGO KILOWATT-HOURS OF
ELECTRICITY PER MONTH WOULD SEE AN INCREASE OF $5.78 PER
MONTH IN 2009 AND THEREAFTER, IF THE REQUEST iS APFROVED.

The information below describes how a person may participate in this case.

You may call or write The Detroit Edison Company, 2000 Second Avenue, Detroit,
Michigan 48226, 1-800-477-4747, for a free copy of its application and updated testimony
and exhibits. Any person may review the application and updated testimony and exhibits at
the offices of Detroit Edison.

An additional public hearing in this matter will be held:

DATE: March 20, 2008
This hearing will be a prehearing conference to set
future hearing dates and decide other procedural

matters.
TIME: 9:00 a.m.
PRESIDING
OFFICER: Administrative Law Judge Barbara A. Stump
LOCATION: Michigan Public Service Comimission
6545 Mercantile Way, Suite 7
Lansing, MI
PARTICIPATION: Any interested person may attend and participate.

Persons with disabilities, needing help to effectively
participate, should call the Commission's Executive
Secretary at (517) 241-6160 a week in advance to

request mobility, visual, hearing or other assistance.



A copy of Detroit Edison’s request may be reviewed on the Commission’s Web site at
michigan.gov/mpscedockets, and at the office of The Detroit Edison Company, 2000 Second
Avenue, Detroit, MI. For more information on how to participate in a case, you may contact the
Commission at the above address or by telephone at (517) 241-6170.

Jurisdiction is pursuant to 1909 PA 106, as amended, MCL 460.551 et seq.; 1919 PA 419, as
amended, MCL 460.51 et seq.; 1939 PA 3, as amended, MCL 460.1 et seq.; 1982 PA 304, as
amended, MCL 460.6h et seq.; 1969 PA 306, as amended, MCL 24.201 et seq.; and the
Commission’s Rules of Practice and Procedure, as amended, 1999 AC, R 460.17101 et seq.

February 26, 2008

Page 3
U-15244
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MEMORANDUM
TO: Township Board
FROM: Michael Archinag/‘//nﬂﬁim_,
DATE: 3/14/08
RE: Community Branding

I will put this matter on a future Board agenda for discussion. In the meantime I found
some information from Louisville KY that you may find interesting as a starting point.
There are firms that specialize in this type of consulting. I thought we should clarify
what your goals are and have some discussions prior to spending anything more than staff
time.

A somewhat related matter that crosses my mind is our relationship with the County EDC
and the local Chambers should we decide to pursue a campaign of self promotion. This
is not to suggest that we should not pursue such a strategy. There is however a dynamic
that will be affected.



Greater Louisville Community Branding Project Page 1 of 3

Why Brand Greater Louisville?
The Need to Brand

As everyone who's lived in, worked in, or visited Greater Louisville knows,
there's been phenomenal change here over the past decade, creating a real
sense of energy and momentum. And with so much excitement in the air,
we believe the time's right to start telling the rest of the world the authentic
Greater Louisville story.

~ There have been many campaigns to promote Louisville over the years, but
this is the first effort to consider the Louisville brand in its entirety and
embark on location branding.

Location branding isn't a new concept: cities, states, regions, and countries around the globe are
embracing branding strategies to achieve competitive advantages and to increase tourism, to recruit and
retain talent, and to attract new businesses.

But whether it's because we've changed so dramatically over the last few years, or because we've never
really sat down to figure out what makes us unique, or simply because locations everywhere recognize
the need to differentiate themselves in order to succeed competitively, we understand that it's now
critical for us to identify and proclaim our individuality if we're to continue to flourish as a place for
people to live, work, and play.

We need to reveal what it is that makes our region so attractive and special, and then communicate it to
the rest of the world.

Branding: The Nuts and Bolts

What's Branding?

« A brand is the relationship between the user and the product or service, or in the case of location
branding, the place.

e A brand describes the emotions and experiences users have when they interact with a place.

e A brand defines the central, timeless essence or soul of this place and its intangible, emotional
core.

A brand exists in the mind of the user and connects the user's own personal identity with that
experience.

o A brand consists of a powerful set of promises that deliver a relevant and distinctive experience,
promising the same feelings and experiences every time the product or service is used, or the
place is experienced.

o A brand is not a slogan or a logo or an ad campaign. These are the marketing elements that help
convey the brand, but are not the brand itself.

e A brand must be relevant, differentiated from the competition, highly regarded, believable, and
have emotional value.

Why Now?

http://www.brandgreaterlouisville.com/why _brand.html 3/13/2008
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« Having reached a critical mass in terms of density of products, as well as their diversity, the
synergy of attractions and products is creating a new sense of energy and momentum. 4th Street
Live!, Waterfront Park, the Ali Center, the City of Parks initiative, the expansion of the Kentucky
Exposition Center, downtown housing and Southern Indiana's river{ront development — and
more — are all compelling examples of Greater Louisville's contemporary dynamism.

o As a result of many conversations, presentations, and collaborative projects, there's a consensus
that we need a Greater Louisville community marketing strategy that is sustainable and effective.

e Multiple messages in the marketplace have created fragmentation and potential confusion about
who or what Greater Louisville is.

o Greater Louisville is simply not getting the recognition or credit it deserves, either internally or
externally.

What Are the Benefits to Our Community?

o Increased tourism, which encourages outside dollars to our community, and, as a result, creates
and sustains additional jobs.

o Recruitment and retention of talent, making our community an even better place to live for the
next generation.

e Attractiveness to new businesses, which spurs economic development.

o Fostering a sense of pride and satisfaction for current residents.

What Do We Believe?

« The Branding Project should be a team effort between the organizations charged with various
marketing initiatives in Greater Louisville.

« The Branding Project should focus on building the brand and the subsequent marketing plan that
builds awareness and usage of this brand.

o The Branding Project should enhance and not duplicate the marketing strategies of participating
organizations.

« The Branding Project is about "place” and how to market the "place brand," not how to
homogenize the organizational brands of the participating organizations.

What Are the Challenges of Location Branding?

« Location branding faces unique challenges in that it must cover multiple target groups.

« Because the brand is for a place and not a specific product, service, or entity, there is no single
guardian or owner of the brand.

o Location branding is part of many other initiatives and does not stand on its own.

I Please contact me about presenting to our group.
! Please send me the free newsletter and updates.
|
EMAL > GLBL
(Qggi Greames Lovvia bic: Contact GLI | Advertise Through GLI
e © 2007 Greater Louisville Inc.

Hello

http://www.brandgreaterlouisville.com/why_brand.html 3/13/2008
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The Branding Project
The Playing Field and the Players

The Greater Louisville Community Branding Project is a comprehensive

36-month project to develop a new brand strategy and marketing plan for

Greater Louisville — to raise Louisville's profile nationally as a destination
for visitors, talent, and business.

But every great plan has to have a great team behind it. And not only a
great team, of course, but a collection of forward-thinking hard-working
focused committed folk. A group of people with a vision, a perspective, a
process, and a common cause. It would be impossible to recognize
everyone, or even begin to describe the vast amount of energy and effort
that's already gone into helping reveal this wonderful brand, but the following outline will at least offer
an insight into our scope and depth, and perhaps encourage you to join us in communicating Greater
Louisville's essential value.

Our Vision

The establishment and communication of a single brand for Greater Louisville, coupled with ongoing
efforts to develop the community's product offerings, will result in our community being considered as
part of the competitive set of fast-growth American regions, and will lead to an increased rate of
awareness and attraction to visitors, talent, and businesses by 2010.

Our Goals

o To identify and establish a single Louisvilie brand that will guide current and future marketing
efforts for the Greater Louisville area.

« To provide a blueprint for integrated messaging and a focused strategy to communicate the
region's identity to the rest of the country.

e To establish a system and an infrastructure to manage the brand.

Our Target

The Greater Louisville brand represents the 25-county bi-state economic region of Kentucky and
Southern Indiana and will compete with other fast-growth American regions as a destination for:

o Visitors: Corporate organizations as well as individuals who chose where they will meet and
recreate.

o Talent: Individuals who choose where they will live and work, as well as give critical input into
the decisions of those who employ them.

« Business: Corporate people who make decisions about where their organizations' emplyees will
live, work, and encourage others to visit.

The Process

http://www.brandgreaterlouisvilie.comfbranding _project.html 3/13/2008
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A four-phase 36-month project plan has been created to support the Greater Louisville Branding Project:

PHASE 1
Research and Analysis

The Greater Louisville Branding Project will invest considerable time and resources into research to
ensure that our strategies are grounded in true research insights. During this vital phase of the process,
we plan to conduct research among internal and external stakeholders, both quantitative and qualitative,
in order to understand who the customers are, their current attitudes and perceptions, what motivates
them, and more. As part of this effort, we will ask our community to participate in surveys and other
forums of discussion. We also plan to benchmark our region against other communities and learn from
"best practices.”

PHASE II
Brand Development

This phase will include the development of the brand strategy and positioning, the brand visualization
and messaging, and the final concept evaluation.

PHASE I
Marketing and Communications Plan Development

This phase will include specific plans for advertising, public relations, interactive, and potentially buzz /
experiential marketing and communications.

PHASE IV
Launch and Implementation of Marketing and Communications Plan

This final phase will officially launch and implement the Marketing and Communications Plan, with
ongoing processes and infrastructure for brand management in place.

Our Team

The Greater Louisville Community Branding Project is a public / private partnership initiative of The
Greater Louisville Convention and Visitors Bureau;, Greater Louisville Inc.; Louisville Metro
Government; the Greater Louisville Community Branding Alliance; a coalition of civic leaders
including state governments, economic development, the corporate and philanthropic communities,
educational institutions, and cultural entities; and others. Together the partners will outline a common
agenda and plan for this initiative.

Greater Louisville Community Branding Alliance

The Alliance will act as a steering committee for the Greater Louisville Community branding effort
providing oversight for the project and coordination with their respective organizations. The committee
members will assist in the development of the overall community branding plan through the generation

of ideas and the gathering of resources.

An ad hoc committee and subset of the Alliance known as the Greater Louisville Community Branding

hitp://www.brandgreaterlouisville.com/branding_project.html 3/13/2008
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"Think Tank" will provide personal and corporate expertise, feedback and input on the brand identity,
strategies, and tactics developed in the community branding plan.

Honorary Chair: Bill Samuels, Maker's Mark Distillery, Inc.
Co-Chair: Joe Reagan, Greater Louisville Inc.

Co-Chair: James Wood, Greater Louisville Convention and Visitors Bureau

Mayor Jerry
Abramson

Barry Alberts

Nicehelie Anthony

Barry Barker
Michael Berry
Jonathan Blue

Mary Michael
Corbett

Terry Davenport
Paul Diaz
Carolyn Gatz
Mary Griffith
Dan Hall

Hunt Helm
Andrew Hutto
David Karem
Paul Klein

Bill Lamb
Mandy Lambert
Steve Langford
Tawanda Lewis
Todd Lowe
Charlie Mattingly
Skip Miller
Mary Moseley
Steve Moya
David Nicklies

Sandra Patterson-
Randles

Eileen Pickett
Stephen Reily

Louisville Metro Government

Downtown Development Corporation
Kentucky Lottery Corporation

Transit Authority of River City (TARC)
Kentucky Derby Festival, Inc.

Blue Equity, LLC

Frost Brown Todd

YUM! Brands Inc.

Kindred Healthcare

Greater Louisville Project

National City

University of Louisville

Bellarmine University

Baxter Station

Waterfront Development Corp.

GE Consumer and Industrial

WDRB TV — Channel 41

Kentucky Cabinet for Economic Development
WAVE3 TV

Louisville Urban League Young Professionals
Partnership for the Creative Economy

Better Business Bureau, Inc.

Regional Airport Authority

Schneider Companies/Galt House Hotel
Humana Inc.

Greater Louisville Logistics Network

Indiana University Southeast

Greater Louisville Inc.
IMC Licensing

Benjamin Richmond  Louisville Urban League

hitp://www.brandgreaterlouisville.com/branding _project.htm!
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Keith Ringer
Bekki Jo Schneider
Chris Spalding
Michael Spurlock
Leslie Stewart

Kathi Stearman

Kent Taylor
Troy Thomas
Matthew Thornton
Bruce Traughber
Nigel Travis
Paul Varga

Brad Walker
George Ward
Curtis Warfield
Vicky Weber
Will Wolford
Harold Workman

MetroMaojo

Arts and Cultural Attractions Council
YPAL

Greater Louisville Technology Network
Keep Louisville Weird

LSHRM (Louisville Society of Human Resource
Managers)

Texas Roadhouse

Fourth Street Live!

Thorntons Inc.

Louisville Metro Government
Papa John's International, Inc.
Brown-Forman Corp.

Brown Hotel

Kentucky Commerce Cabinet
Health Enterprises Network
Jeffersontown Chamber of Commerce
Louisville Fire Football
Kentucky State Fair Board

Greater Louisville Community Branding Project Team

Page 4 of 5

The project team is responsible for the implementation and execution of the community branding plan's
brand identity, strategies, and tactics. The project team will also identify ways for the partnering

organizations to collaborate in their current and ongoing marketing efforts.

Eileen Pickett
(chair)

Greater Louisville Inc.

Ceci Conway Boden Marketing Consultant

Heather Gates
Lisa Haller

Carmen Hickerson

Leadership Louisville Center
The Galt House Hotel

- Greater Louisville Inc.

Mackenzie Hindman Greater Louisville Inc.

Phil Miller
Robin Miller
Mark Perry
Matt Schulte
Paul Schulte

Louisville Metro Government

The Advertising Federation of Louisville
Greater Louisville CVB

Horizon InSight

Horizon Research International

hitp://www.brandgreaterlouisville.com/branding_project.html
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Greater Louisville Convention and Visitors

Stacey Yates Bureau

[ Please contact me about presenting to our group.

[ Please send me the free newsletter and updates.

i i
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Agll remseLasdteie Contact GLI | Advertise Through GLI
He © 2007 Greater Louisville Inc.
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Why Brand Greater Louisville?
§ The Branding Prijaot
Newsroom and Links
FAls
Brand Standards

Home
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FAQs

What is the Greater Louisville Community Branding Proj ect?

The Greater Louisville Community Branding Project was designed to uncover and communicate a brand
for Louisville—a sense of Louisville’s uniqueness and character. This long-term initiative will guide
current and future efforts to communicate to residents, tourists, rising talent and businesses the value of
the Greater Louisville region.

The Project is a public/private partnership initiative of:

Greater Louisville Convention and Visitors Bureau (GLCVB)

Greater Louisville Inc., (GLI)

Louisville Metro Government; and

Greater Louisville Community Branding Alliance, a coalition of civic leaders including state
government, economic development, the corporate and philanthropic communities, educational
institution and cultural entities

o * @

What does it mean to create a “brand” for Greater Louisville?

Let’s start with what creating a brand does NOT mean. It doesn’t mean making up or creating something
new. The essence of Louisville is already here — what it has lacked is a coherent voice. Creating a brand
simply means putting in place words and actions to help illuminate the authentic essence of a great city.

That’s why the project began with research to uncover the genuine qualities that could be used to define
Louisville. Through that research, we came to understand that Louisville cannot be captured through a
single graphic mark or a simple slogan. We also know that in order to succeed, the brand, like the city,
must be in a perpetual state of evolution and growth, that it should continually inspire interaction and
fresh creative expression.

What is the new Greater Louisville Brand?
With the above in mind, we’ve come to understand that our essence is — It’s Possible Here.

Welcome 1o a city where dreams get introduced to can-do. Where people share a belief in the creative
power of opportunity, expression and imagination. Alive with potential and inspired with a progressive
spirit of possibility and aspiration, Louisville is a very special place — somewhere between “way out
there” and “feels like home.” It’s a thriving one-of-a-kind, don’t-take-no-for-an-answer sort of city. It’s
an open, accessible, connected bunch of ambitious-but-caring individuals and families drawn together
by the promise of the future and the quality of a life richly lived. It’s the urban-but-green, nearby-but-
expansive, inventive-but-roll-up-your-sleeves, surprising, bustling, energetic community that always
gets things done with a smile.

How will this brand evolve and inspire interaction?

In a myriad of ways, the community will be invited and encouraged to interpret the brand for themselves
through a mixture of several modes and media. The essence of possibility city leads, for example, to
various taglines that could be printed on t-shirts and other wearable items; lyrics that could be set to
many different kinds of music; events that would attract diverse andiences; and conversations that
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emphasize different characteristics of the community. As long as the result is people communicating the
true essence of Louisville to residents, visitors, students, rising professionals, business leaders and others
_ current and potential — the brand is achieving its goal.

Why engage in this project now?

The time is right to tell the Louisville story. We have what it takes, and the competition for tourism and
investment dollars is fierce.

In recent years, Greater Louisville has amassed the attractions, amenities and development, as well as
the diversity of those offerings, to create a stronger-than-ever level of energy and momentum. Efforts by
other cities and regions in attracting outside investment, talent and tourism are growing stronger, and
Louisville needs to capture the recognition and credit it deserves in order to compete successfully. The
branding project creates a cohesive and consistent brand image for the region that will help us
communicate the city’s attributes and character as effectively as possible.

Aren’t participating organizations already engaged in advertising Louisville around
the region and the nation?

The branding project will not duplicate the marketing strategies of partner organizations; it will metely
enhance the marketing already taking place. The new brand will be about the essence of Greater
Louisville, and will complement current advertising and marketing efforts.

How is the project being funded?

The partner organizations and Alliance members funded the initial phases of the project, which included
research and brand development. Ongoing funding sources will continue to include those entities, as
well as additional Louisville-based corporations and foundations, special event revenues, retail sales of
brand-related goods, and individual donations.

How can I get involved in the branding effort?

Participate in communicating the brand by sharing with friends, family members, colleagues and others
what the brand means to you. Interact with the brand by visiting the brand Web site, engaging in the
activities there and making the brand represent your own vision of what’s possible for Louisville..

. Please contact me about presenting to our group.
[ Please send me the free newsletter and updates.
|
EMALL > BUBHIE
(iﬂ}f Gresner Louinile b Contact GLI | Advertise Through GLI
e © 2007 Greater Louisville Inc.
Hefio
fuinin / Contact Us
Why Brand Greater Lowisville?
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¥

in / Contact Us

Brand Greater Lovisville?
Branding Projact

sroont and Links

;

1 Stantlaris

¢

ease contact me about
esenting to our group.

ease send me the free
wletter and updates.

The Branding Project
Essence | Suggestions | Tone | Slogans | Logermarks | Logos | Colors | Fonits | Downloads | &

Brand Essence

Waicoma to a city where dreams gest infroduced to can-to,
Where people share & belief in ihe creative power of
opportunity, expression, and imagination.

Afive with potential and inspired with a progressive spirit of
possibility and aspiration, Louisville is a very special place —
somewhere between “way ouf there" and "feels like home*

s a fhriving one-of-g-kind don'i-take-no-for-an-answer sort of
city. It's an open, accessible, connected bunch of ambitious-
but-caring individuals and farnilies drawn together by the
promise of the future and the quality of a life richly lived.

»SUEMA

:gi Gruser | oubviieine,

It's the urban-but-green, nearby-but-expansive, inventive-but-
roil-your-sieeves-up, surprising, busiiing, energetic community that always gets things done with &
stniie,

Contact GLI | Advertise Through GLE
© 2007 Greater Lovisville Inc.
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The Branding Project
Essence | Suggestions | Tone | Slogans | Legomarks 1 Logos | Colors | Fonts | Downloads | &

: Brand Suggestions

in / Contact Us .
L Continuity

Brand Groater Louisville? Our brand is almost serendipitous; it's about chance and

Branding Project opportunity and possibility,

) s But that doasn't mean it lacks structure or organization. This

senom and Links book supplies a lot of guidance about how we should feel as

; a brand to our audisnces — we're not a brand that expects
solemn adherence to regulations, but neither are we a brand

ud Stnoidosnds that lacks a strong identity. As you make and deliver your
messages, remember that when we speak with a single,

€ unified voice, we bring greater clarily o our brand, and we
do it in & way that reinforces oLy unkjueness, our credibility,

ease contact me about

and our authenticity.

esenting to our group. Graphic identity

We're a city of inspired hope and creativity, of quiet but chaerful optimism, and of great pride in
ease send me the free our unigueness. Because our brand is about criginaiity and discovery, be imaginative with the
wwsletter and updates. elements, but use your discretion fo refiect and support aur brand.,

Throughout this section you'll read about the best ways 1o use our rarks and slogans.

Remember that the elements we use o communicate our image reflect who we are and how we

s SUBMIT interact with cthers,

:kﬂ Coomerdauindie g Contact GLI | Advertise Through GLI
& 2007 Greater Louisviile Inc,

http://www.brandgreaterlouisville.conﬂstandards/suggestions.htrni
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}

in 7 Contact Us

Brand Breuter Louigville?
Branding Projest

sroom and Links

wi Stanidards

€

eage contact me about
esenting to our group.

ease send me the free
wistetter and updales.

> SUBHT

The Branding Project
Essence | Suggestions | Tone [ Slogans t Logomarks | Logos 1 Colors 1 Fonts | Downloads | &

Voice

When we speak as a city, we represent all the vaiues,
personality, and attributes of our brand. And when we speak,
we speak with warmth, with humility, and with the assurance
of a community that appreciates the rewards of imagination
and follow-through.

Wa're confident, friendly, chamming, & little bit eccentric,
raasoned, capable, and above all, hopeful. We speal with
sincerity and sarnestness. We speak with informality but not
disrespect. We speak with an affection that bleoms from a
fife entiched by choice and opportunily — a voice that
confidently says Of course we can

Wiiting Style

More then anything, we're the place ihat says Yes.

So we write with encouragement and with a positive-can-do spirit. We're heipful and
personable: we use straightforward, plain, and simple words 1o convey our message. As a
welcoming brand, we're warm and approachable. We're a iittle offbeat, so we use humor and
tuxtaposition. And Greater Louisvilie's a place rich with the unexpecied, so we USe sentences
and paragraphs that are adventurous. Above all, we're genuing and natural in siyle, we have
fun with words. and we try to write in a way that enteriains as much as it irforms.

:,§E Gremar Lovidlo i, Contact GLI | Advertise Through GLi
) @ 2007 Greater Lovisville Inc.

hitp://www.brandgreaterlouisville.com/ standards/tone.himl
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The Branding Project

Essence | Suggestions | Tone | Slogans | Logomarks | Logos 1 Colors § Fonts 1 Dowhioads IS

Slogans
in / Contack Us :
/ o Possibility is the consequence of creativily.
Brand Greater Louisvile? o .
o Greater Louisville's unigueness results from the
Bramding Project opportunities created by ingenuity, and therefore our
. messages must always aspife io be rich with inventiveness.
oo and Links
. Our brand Is not embaodied in a single mandated “slogan” o
¥ “tag Jine."” That would be counter fo the brand itsetf.
i Binmdnrdy 50 when you use a siogan, use one you fee! reinforces your
P message in the most authentic and credible way, but pick
one that does i with style and imagation.
ease contact me about If you dan't find one you like, we say go ahead and write
gsenting to our group, YOur own.

Examples

We've come up with a range of slogans that work with ous brand — and they can mean different
things to different people in different situations. So see if any apply to what you do. And if nohe
of them doas ~ wirite your own,

ease sehd me the free
wsietter and updates.

: Remember — it's passibie here.
= GBI —

‘JSE Gy Lol i Gontact GLI | Advertise Through GLI
© 2007 Groater Louisvilie Inc,
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(comcaist,

February 28, 2008

Paulette Skolarus, Clerk
Township of Genoa
2911 Dorr Rd.
Brighton, MI 48116

Dear Ms. Skolarus:

As part of Comecast’s commitment to keep you informed about important developments that affect our
customers in your community, | am writing to notify you of changes and additions in the channel lineup.
Customers will be notified by newspaper notice.

Effective March 31, 2008, we are pleased to announce the addition of the following channels:

®  Disney HD (channel 230)
®  ABC Family HD (channel 229)
®  WXYZ Retro (digital channel 247)

At the same time, Cinemax HD will move from channel 219 to 217, Showtime HD will move from 223 to 218
and Starz HD will move from 227 to 219. HD Direct Tune Channels currently available on 210, 211, 229 and
230 will move to channels 251-254. G4 will now only be available on Digital Starter channel 162. MTV Hits
(channel 139), MTV3 (channel 141) and MTV Jams (channel 142) will now be available in the Digital Classic
package.

Also, on April 1, 2008, the following channels will be added:

" AMC HD (channel 222)
®  Nick HD (channel 228)
®  Spike HD (chaunel 225)

Additionally; on April 9, 2008, Telemundo will be available on Digital Classic channel 611, ReelzChannel
will be added to Digital Classic channel 260. AZN, channel 186, will no longer be available.

Please direct any customer calls about Comcast products, services and prices to 1-888-COMCAST. Ouwr
Customer Account Executives are available 24 hours a day, 7 days a week. As always, feel fiee to contact me
directly at 734-254-1888 with any questions you may have.

Sincerg
y:

Frederick G. Eaton
Government Affairs Manager
Comcast, Midwest Region
41112 Concept Drive
Plymouth, MI 48170

¥s
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